Alternative Prospecting
Intensive

Magazine Prospecting



Magazine Ads, Why Do Them?

Sell Products Off the Page
Brand the Company

‘Sell’ Your Catalog

Drive Traffic to Website









Why Magazines?

They are TARGETED!

There are over 3,100 industry-specific
magazine titles

Can search under many areas of interest
Magazines have a long shelf life.



What Questions Should | Ask?

What is the circulation?

W
W
W

nat % Is subscription?
nat % Is newsstand?

nat Is the sell-thru of the newsstand

circulation?



What Questions Should | Ask?

What are the demographics of the
readership?

What other DIRECT MARKETING
companies advertise in the book?



What Questions Should | Ask?

Where in the book will it run?
Cover
Display
Right-hand page
Opposite edit

Front of the book
Outside column

MarketPlace Section
Classifieds



Display Ad




“It's her attitude about the class,”
Gilbert says. “She treats us like we're
capable, and it makes you want to step
up to that level.” Instead of emphasiz-
ing the aesthetic benefits of Spinning,
like great glutes or shapely legs, Car-
son focuses more on what it does for
her students’ cardiovascular systems,
museles, and metabolisms, At first,
Gilbert was intimidated by the talk of
target heart rates and intensity levels.
But she was so impressed with Carson
that she kept coming. Two years later
and 26 pounds lighter, Gilbert still
rides with Carson twice a week.

The take-away: What the instrue-

tor says matters, Focht agrees. Many
women worry about their body image,
he says, so appearance-related feed-
back may actually make them more
anxious by focusing their attention on
what they see as their shortcomings in-
stead of on what's good about their bod-
ies. In fact, a recent study by Focht and
colleague Tom Raedeke, PhD, found
just what Gilbert discovered: When the
instructor’s feedback focused on an ex-
ercise routine’s fitness or health bene-
fits, participants felt better, enjoyed the
class more, and were more motivated
to return than when the instructor em-
phasized looking good or losing weight.
Make it work for you: Look for an in-
struetor whose personality and style
click with yours, preferably one who
gives health-related feedback like

“feel your heart getting stronger,”
rather than appearance-oriented

cues like “let's tone those abs!” Try
classes whose titles include words like
“training” instead of “sculpting” or
“shaping,” Florez advises. In addi-
tion, people who lead classes designed
to get you in shape for specific activi-
ties like skiing, tennis, or bicycling

are more likely than other instrue-

tors to emphasize performance and
how you feel over how you look. @

Health Contributing Editor Christie
Aschwanden loves to run, bike, and ski
near her home in Cedaredge, Colorado.
Additional reporting by Lisa Bailey.
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Healthy Shoes.
Natural Posture.

Only Earth footwear features KALSO® Negative
Heel Technology™, promoting a natural way of
walking—so natural that you'll feel like you're
walking barefoot in the sand.

*Head is straight

+Shoulders roll back
+Spine and pelvis align
+Breathing is effortless
+Back pain disappears’

And you look
just as good
as you feell

www.earth.us

DIFFERENT. LIKE You

Serious Sun Protechon

Thousands of dermatologists have
recommended Solumbra. It is the first
line of clothing to meet published
medical guidelines for sun protection.
Soft, lightweight and comfortable, our
patented fabric offers 30+ SPF sun
protection and blocks over 97% of
harmful UVA and UVB rays—more
than a typical sunscreen or summer
shirt. For a FREE catalog of
Solumbra hats, shirts, pants
and accessories for men,
women and children, call
Sun Precautions:

1-800-882-7860

Solumbra®
Medically Recommended
Sun Protective Clothing by

—=SunPrecautions:

ADHL@5@5

www.sunprecautions.com
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HBPINNOVATIONS.com

Click,
click,
SOLD!

There's no better
place to sell
your hoat —
or find your

next one.

Thousands of Boats. Millions of Buyers.

UsedBoats.com

HBEPINNOVATIONS
1877.5958.8185

MISSING

YOUR FAVORITE ISSUE OF

Boarding -

CALL FOR A FREE COMPLETE LIST.
MAGAZINES JUST $4.99 EACH!

1-800-429-0106

December 2004 * THE BEST IN WAKE -
FIRST ANNUAL WAKE AWARDS 2004 *
RECOGNIZED - Dallas Friday and wakeboarding
win big at the ESPYs. * 2004 WBM WAKE
AWARDS - The best wakeboarders, wakeskaters,
photographers and videographers. * FOR THE
PEOPLE - Readers Poll 2004........n 5499

October 2004 * SHASTA SATISFACTION -
"What most riders dream about all year long."
* MELISSA MARQUARDT - Inside the mind of a
chick who has more balls than you. * Keys Trip
* THE PULSE - Danny Molina is "joining the
dynasty" of Cassette wakeskates * EVENTS -
: : Sac-town, P-town and some nice Reef chicks. *

= * WAKESKATE - Byerly's secret spot.

E :BNE ON ONE PRD‘ Cil ACHING HINSTRUCTION - E3SY 360S.mmmmnenn 5499
P Shipping Charges: U.S...$2.50 each,
WEEKLY CAMPS OR DAILY LESSONS MR L3 SR

Same day order processing. Please allow 1-2 weeks
for deliveryCanadian and other foreign orders.
send US. funds onlyVisa or MasterCard.
Florida residents add 6% sales tax.

For U.S. Orders Only: 1-800-429-0106

Canada and Foreign: 1-863-683-8807
4 7 Website: www.the-direct-source.com
; 52guml. TX Hours: Monday - Friday 8:30am - 5pm EST

Wesiyg30] 401-0988 WWW.OTOWNWATERSPORTS.COM = g2t

www.mcelhinneywskeboardschool.com 407=380-0734 Lokl P 3802648
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ARIZONA

RIVAL INDUSTRIES. Featuring the Download
Ballast System. Used by Chris Bischoff and
Daniel Watkins. (480) 655-7068. info@tigeaz.com.

ALABAMA

RUSSELL MARINE, Lake Martin. MasterCraft
boats, complete pro shop, HO, Hyperlite, Connelly,
CWB, Proline. With best pricing anywhere.
334-857-2111.

CALIFORNIA

CALIFORNIA CORRECT CRAFT. Norco, CA.
‘Wakeboard shop: Hyperlite, HO, Connelly, CWB,

mj, mm

INLAND INBOARDS. Connecticut's premier
MasterCraft dealership. Factory trained service,
inboard parts department & Pro Shop.
wwwlnlandinboards.com, (860) 354-3363.

FLORIDA

BELL LAKE MARINE - Got Wake? Your Centurion
dealer for the greater Tampa Bay area. Located 10

miles North of Tampa on Bell Lake.
(813) 929-WAKE.
FORTE'S INBOARD CONNECTION. Adding

unwanted ballast over the bow or stern? Climbing
over friends? Headache from that rough ride
back to shore? Then you are not in a Tige
inboard. Call for demo 1-888-517-3178 or

www, com.

DoubleUF, Blindside, Liquid Force,
Straightline, Air Boom, O'Neill, Rip Curl, Spy,
Hoven, Reef, Cobian and much much more.
World's Largest Air Nautique Dealer. 951-479-9640.

ENDOS WATERSKI & WAKEBOARD WERKS.
ional service at di
prices in Lnng Beach since 1972. Wakeboards,
parts, repairs and damns available ar Endo's. Call
(562) 434-1816 com

HUSTON MOTORS - NAUTIQUES. Central and
Tampa Florida's SkifAir Nautique Specialists. New
and used boats, sales and service. Factory trained
service technicians. We know wakeboarding! Lake
Wales, FL - (863) 528-5919, Tampa (813) 299-2756.
Ask for Richard Kramer or Sean Perkins.

PERFORMANCE SKI & SURF World's Leading

SOUTHERN CALIFORNIA WATERSPORTS -
Murrieta. Your source for CWB, Connelly, Proline,
Fluid Concepts, Jet Pilot, Spy, Reef, Rip Curl, Fox,
O'Neill, Freestyle, DVD's, Demos clinics, lessons.
951-304-3434,

Wakeboard Pro Shop! All the brands, none of the
BS! 8086 S. Orange Blossom Trail, 0rlando, FL
32809. Ph: 407-859-7544,

HOUR ORDER FAX: 407-857-4700.

WATERSPORTS WEST. Tampa Bay Areas Largest
Wakebaord Dealer. 10,000 sq. ft. of wakeboards,
wetsuits. Surf, Windsurf and more, we

SPORTS LTD. California's e.
Boards, towers, racks and all the accessories you
need! Call us toll free for the best prices & service.
We will hook you up! 818-225-RIDE, toll free:
1-877-650-RIDE.

TRIC WAKE & MOTO. Formerly Mike Murphy's
Board Shop. For all your wakeboard and
motocross gear. 909-735-1668 - Corona -

COLORADO

4i:i>TONmmPSSLAMMWSHOP
Wakeboard Superstore!
Skis » Wakeboards « Bindings & More

Huge selection, visit our online store
-gettommys.com
37‘0 N shenﬂan Bivd by ys

mallbuﬂ@

ship daily. www.watersportswest.com, open 7
days, 888-401-5080.

BEORBIA

; al
ATLANTA INBOARD and THE CUTTING EDGE

WAKE SHOP. Hyperlite, Liquid Force, HO,
Straightline, Jet Pilot and more. Located in Buford,
GA. 770-614-0244, atlantainboard.com.

ILLINOIS

ROCKFORD MARINA & WATERSPORTS. Northern
linois' source for Nautique and Centurion ski

and wakeboard boats. (815) 962-2930,
rdmarina.com.
INDIANA

'WAKESIDE MARINE, Elkhart. Air Nautiques by
Correct Craft. Pro Shop - HO, Hyperlite, Liquid
Force, Jet Pilot, Accurate. 574-264 2874,

KANSAS

MARINE WORLD. MasterCraft boats. A full selec-
tion of wakeboards & accessories. Wichita, 800-
336-3967. www.marineworld.com.

KENTUCKY

O'Nedl Vests & Wetsuits = hp Gloves
Tubes = Wakeboard Bindings

Knechoards * Accurate I.mu = Ski Bindings
* Skis
This area's largese Watersports store!

seiesoo  @YAMAHA

www.lakecumberlandmarine.com «

LOUISIANA

BENNETTS BOAT & SKI. Call Bennetts for all your
watersports needs - 1-800-869-7297! A full service
pro shop and school - www.skibennetts.com.

MAINE

SUN SPORTS PLUS. 2005 HO and Hyperlite in
stock. Liquid Force, Jet Pilot, O'Neill, Fox, Billabong
and more. Route 302, Naples, ME, 207 693-3867.

MICHIGAN

MODERN SKATE AND SURF. 4 locations serving
Michigan since 1980. Wakeboards, waterskis, wet
suits & accessories. HO, Hyperlite, Liquid Force,
DoubleUP, O'Neill, Straightline, Air Boom, Rainbow
& more! We ship UPS daily. Lansing - {517} 351-
3990, Royal Oak - (248) 545-5700, Traverse City -
(231) 933-7873, Novi (248) 735-4443, Grand Rapids
(616) 975-9190. www.m

606.677.0939

THE EDGE. Your wakeboard headquarters witn
boards from Liquid Force, Hyperlite & O'Brier. We
also sell Malibu boats and a huge stock of acces-
sories with everything you need to ride. Clathing
from HIC & O’ Neill. Skateboards & Snowboards
100. Stop by our on water location today at 9009
Portage Rd. Portage, Ml 49002. 269-327-1000,
www.edgeski.com.

TWC SURF & SPORT. Huge selection of wake-
boards and accessories. Keego Harbor, M1 Call 248
681-1300, www.twesurfandsport.com.

MISSOURI

A STATEAMIND WATER SPORTS. Tigé inboards,
skiwakeboard Pro shop. Inboard sales/service,
Wakeboard clinics. St. Louis, MO. 314-731-3795,
WWW. mind.com.

SKIERS WHARF EXTREME. Nautiques/Tigé
Inboards new and used sales & Service
Ski/Wakeboard Pro shop Huge Selection all
Brands. Two locations: Lake of the Qczarks
(573)302 0575 KC Blue Springs (816)224 5545
www. com.

WAKEBOARD & WATERSKI SPECIALTY. Full
service watersports pro shop and Tigé boat dealer.
www.waterskispecialty.com, 303-430-0202.

CONNECTICUT

ASBoats.com - Moomba/Supra, HO/Hyperlite,
CWB/Connelly, O'Neill, Titan, Skylon, Roswell, Fly

High. Call today, we ship anywhere! 888-426-7543. _|
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EXTREME POWER SPORTS. Your Midwest wake-
board connection. Air Nautiques, Launch &
Mabius. Complete Pro shop - Best Prices!
877/EXPOWER. com.

MUNSON SKI & MARINE. Malibu and Chaparral
Boats. Midwest's largest Pro Shop located in
Chicagoland. Mail order pricing. Best Rewards
Program in the Industry! (888) 488-BOAT.
www.munsonski.com.

SKIERS WHARF. Tigé Inboards. Midwest's premiere
floating Pro Shop. Sales/service/instruction

Table Rock Lake. 417-739-BOAT. skiWharf@aol.com,

SKI SHACK. Missouri's Water Sports Headquarters!
Malibu & Chaparral Boats. Wakeboards, Skis,
Tubes, Ropes & More! Sales, Rentals, Demos! 5539
S. Campbell, Springfield: 417-882-8480; Floating
Store at Indian Point on Table Rock: 417-338-8481.
www.theskishack.com.




What Questions Should | Ask?

Can the magazine accommodate A/B
splits

Can they take a bind-in/blow-in card
Do they have Direct Marketing Rates
Do they ever offer remnants



Common Sizes to Consider

2-Page Spread

Full Page

Half Page (vertical/horizontal)
Third Page (vertical/square)
Quarter Page Square

Sixth Page (vertical/horizontal)
Other



2-Page Spread
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Who gets results like
this just from walking?

Get the Body You Want in Half the Time!*
Slimmer hips. A flatter tummy. Stronger, toned legs.
You've never seen results this good — this fast — just from
walking. Until now.

Introducing the Bowflex® TreadClimber® Cardio
Machine, a Fat-Burning Exercise Breakthrough
TreadClimber® cardio machine combines the
ease of walking with a natural stepping motion,
twrning a simple stroll into an efficient, far-
burning exercise anyone can do!

Burn Calories up to Twice as Fast as
Regular Treadmills, at the Same Speed!
At 3 mph, you'd have 1o walk for an hour on
a treadmill to macch the calories you can burn
in one 30-minute TreadClimber® workout.

Calories Burned in 30 Minutes
TREADCLIMBER"
oz wen I 21
TREADMILL
@ 3 MPH 150

TreadClimber® burns up to 2 times
as many calories as a Treadmill

Sour

Just 30 Minutes a Day, 3 Days a Week
That's all it takes to completely change your body.
Results guarantees in just 30 days, or return
your TreadClimber® cardio machine and
get your money back (less shipping &

. handling)!

“| lost 50 pounds of fat ...

and 15 inches off my waist!”

“TreadClimber” is a miracle worker!”

Matti Neal, 51 4 i 2 & ]
TreadClimber® Challenge participant d ﬁ % . v

& FREE MACHINE MA
FREE

. With TreadClimber® Cardio Machine Purchase!
MaChlne Mat Durable, gym quality mat keeps your workout area

clean and protected
Call Now: ™" 99 call (800) 714-6695

800 7 1 4 669 5 l or mail to: Nautilus, Inc., 1400 NE 136th Ave, Vancouver WA 98684
-
I Name _ _

Address =

EDBowrFLEX | v
TreadClimber Phone ____ ___ Email

*Bowflex® TreadClimber® cardio machine 100% Satisfaction Guarantee covers
refund of full purchase price, excluding shipping and handling. Call for details. Offer
subject to change without notice. Offer may not be combined with any other offers.
©2005, Nautilus Inc. All rights reserved. TCMG0147 {0505) I

or visit www.TreadClimberFitness.com OSOSHEALTHGREOM




Half-Page




likely suundﬁrm. Iflt doesn’t,
invest in an ADA.—GM

GOOD ON YOU
I just wanted to say how much
T have been enjoying your mag-
azine lately. [ am a long-time
subscriber and an avid home
theater enthusiast. 1 like your
new format and, most recently,
enjoyed the article on head-
phones in the February issue.
Keep up the good work and
thanks for giving us such a cool
magazine each month.
Kristin
(Via E-mail)

WHERE’S MY HIGHER-FI?
I noticed the omission of the
Higher-Fi feature in the latest
issue. I know it’s small, but
I do enjoy that every bit as
much as the DVD reviews and
the Reference Corner section.
Keep up the great work.
Jeff Haynor
(Via E-mail)

Due to space constraints, we
had to cut Higher-Fi that month
(March 2005). Sometimes that
happens. When it does, check
out our Website, as often the
reviews will end up there instead
(www.hometheatermag.com).
—GM

WIDESCREEN WOES

In looking through your maga-
zine, I see a lot of articles and
such relating to different for-
mats for movies on DVD, i.e.,
1.85:1, 2.35:1, ete. My ques-
tion is, how can [ view these
properly on a display and not
end up with space at the top
and bottom of a 16:9 screen?
I know that stretching will
do the trick, but you end up
losing part of the picture or
distorting it to some degree.

Is there a technical solution,
or is this just one of the prob-
lems inherent in DVD pro-
duction? Great magazine with
lots of good info, by the way.
Bob
(Via E-mail)

There was (and is) a belief that,
once everyone had a 16:9 TV,
we WOUl,ﬂ"n)[ hal’B to Q’[’.ﬂl’ Wl'l:h
letterbox bars anymore. Nope!
16:9(1.78:1) was a compromise
between one of the more common
movie aspect ratios (1.85:1) and
TV (1.33:1). Therefore, other
than HD prcgmmming, nathfng
is 16:9. This means that almost
every movie you watch on DVD
should have small letterbox bars
at the top and bottom. In reah'tj,
most movies are cmpped to 16:9,
and the amount of picture lost
is inconsequential. Wider-aspect
movies (say, 2.35:1) will have
big,jf:t letterbox bars at the top
ﬂﬂd boLEom ?f)’ﬂu{ Screen. Wbat
do you do to watch these correctly
on your TV? Nothing. That’s the
correct aspect ratio, what the
creators of the movie want you to
see. Don’t zoom, don’t crop, just
watch. Also, bj zooming in on the
image, )rou're geing to take a big
hit in dpparent resolution. 480i
on an HD dispfa] luokﬁﬁne, but,
if you're zooming in so that all
you see is 363 or so ofahvse Tines,
the image suddenly isn’t so sharp.
If all you watch (and I mean all)
is 2.35:1 movies and you have a
plasma, you may want to turn
your contrast down so you don’t
burn in the center of the screen. If
you have a front projector, on the
other hand, you can buy a screen
with a masking system and block
off the parts of the screen that
have the letterboxing.—GM

www.hometheatermag.com 3 Home Theater/May 2005 21

ield.com: #1 in customer sup
— Bizrate.com May, 2004

Get 1t!

Call for your FREE catalog!

Electronics shopping made easy. Huge selection, detailed
info and legendary service make the difference.

Get the gear that
meets your needs.
We'll help you make
the right choices.

Call today for your free catalog
1-800-310-6392

or visit crutchfieldcatalog.com
and enter code “HT5”

CRUICHFIELD

The best gear and guidance for 31 years




For advertising information,
«ll (800) 445-6066, or (212) 767-5750 EST

qalels -l £X071GWOODDASH:r

We are the only company in the world lhaf provides Ask our
custom coating of your own vehicle’s interior pieces! competitors
for REAL WOOD,
not plastic!

No Prior Prescription Required!

VIAGRA

Tramadol® Fioricet

SaveSigon Y ORDER!

1-888-857-639 I @RS - y — = a

Sals& [ii&‘l:rﬂel! www.APEXrx.com WE DON'T BUY FROM THE SOURCE, WE ARE THE SOURCE! Black Carbun Fiber I
R X & 5 S

Sound That Has People Talking.

“I really mnut think of how onc could
r in a_similar-si:

“An astonishing little system’
* Sound & Vision, Oct ‘04, Ventriloguist

Sensible Sound, Fall 04, Ventiloquist

“
Ingemomly designed Hﬁncsfgiﬁ.ggilﬁ.m vg i
H : 1

March ‘04, Veatriloguist

MAR 2004

Ventriloquist 2004

Ventriloquist




Third-Page




Enter the Sound and Vision
Sweepstakes to win a HUMAX
DVD Recorder with TiVo®
by visiting

- TiVo® service makes burning DVDs
as easy as recording a program

Archive previously recorded shows
and movies on DVDs and free up
valuable hard drive space

Create DVDs for your car, PC,

or your home DVD players
Compatible with most formats
including DVD Video, DVD-R/-RW,
CD-R/RW, A/V CD

TiVo® Series2™ DVR records up to 80
hours of television without videotape
Pause, rewind, slo-motion, or instant
replay any channel

harshness in the midrange and lower tre-
ble regions.

Noticing that the sound seemed to im-
prove the longer the Montages were played,
I clocked close to 150 hours before resum-
ing my critical listening. The difference was
notable: a wider, more open soundstage,
smoother, more detailed highs, and none
of the harshness I'd previously heard.

MUSIC PERFORMANCE For those used to
the more laid-back sound of MartinLo-
gan’s electrostatics, the Montages will be a
surprise. They're more than capable of the
dynamic punch that rock music often de-

P lelsl S
Impressive imaging.

D i I\ _Hil'l" g
Excellent home theater performance.
MINUS
Extra-long break-in time for Montage.

Proper plac
for best performance.

mands. On the power pop of Fountains of
Wayne's Welcome Interstate Managers, the
Montages delivered the palpable impact of
the upfront drums and rhythm guitars on
the opening track, “Mexican Wine,” while
vocals were presented without graininess
or harshness.

On Kelly Joe Phelps’s 1997 Roll Away
the Stone, the speakers faithfully repro-
duced his husky baritone voice and 6- and
12-string acoustic lap guitars. On his slide-
and-vocal rendition of “When the Roll Is

In the highly stylized martial-arts movie
Hero, the system superbly handled
complex sounds without smearing or
muddying individual elements.

Called Up Yonder,” I could distinctly hear
the slide’s slightly discordant opening glis-
sando before Phelps’s deep voice and rich-
sounding acoustic guitar took over. The
midrange was clear and present, keeping
the competing guitar and vocal lines clear-
ly delineated even when they were in the
same register.

For multichannel listening, I turned to the
DVD-Audio version of Porcupine Tree’s at-
mospheric album, In Abstentia. On “Sound
of Musak,” the upfront vocals and lead gui-
tar were reproduced accurately and clearly,
while the acoustic guitar and backing vo-
cals in the surround channels sounded nat-
ural and detailed. The Dynamo sub kicked
in with surprising impact.

MOVIE PERFORMANCE Soundtracks were
where the MartinLogan system really
shined. In Alien vs. Predator, it proved
capable of handling both subtle and over-
the-top effects to create a highly immer-
sive home theater experience. In the scene
where the building’s stones begin shifting
in a jigsaw motion, the speakers realistical-

MONTAGE VIGNETTE DYNAMO
(left/right front) (center/surround) (subwoofer)
TWEETER 1Ve-inch x 2¥4-inch 1%-inch x 2V-inch o
ATF transducer ATF transducer
WOOFER two 6'%2-inch cones. two 4-inch cones 10-inch cone
ENCLOSURE ported ported sealed
POWER = — 200 watts
INPUTS/OUTPUTS  multiway binding posts  multiway binding posts speaker- and
line-level inputs;
line-level output
DIMENSIONS 9% x 38 X 11% inches; 192 x 7% X 436 inches; 1% x 14 x 127

(WxHxD) and WEIGHT 30 pounds 14 pounds inches; 28z pounds

FINISH cherry or black; both graphite; silver and silver or black
with black grille black grilles supplied

PRICE $4,041 $1,495 a pair $649 each; optional  $599

stands, $325 a pair

MANUFACTURER MartinLogan, martinlogan.com, 785-749-0133
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In the U.S. a woman will die
from breast carncer,
on average, every 13 minutes.
We must stop this,
here and around the| world.
Research today
saves IA\VES tomorraw.

Breast
Cancer
\ Research
Foundation

Funding the fight to prevent and cure
breast cancer in our lifetime.

The Breast Cancer Research Foundation
Founded in 1993 by Evelyn H. Lauder
www,bcrfcure,org, 1.866.FIND.A.CURE

happiness

Authentic Psychic
Readings by Phone

\/
PSYCHIC SOURCE’
N2 B b o

Looking for insights for life? Call for
your authentic psychic reading by
phone. Whether you have questions
about love, career or finding happiness,
our gifted advisors can help. Psychic
Source offers live readings 24/7 with
your choice of over 120 gifted
advisors. Call today, 1-866-343-5159.
www.psychicsource.com MC 3596
Ent only. 18+

In Just 5-7 Days

Become a Fitness Professional with
At-Home Training. Prepare at home
for a career as a personal trainer, weight
management consultant, or fitness
instructor with nationally accredited
Education Direct at-home training.
Learning materials are shipped to
your door and instructors are just
a phone call or e-mail away. Call toll
free 1-800-572-1685 ext. 4716 or visit
www.EduDirect-usa.com and

enter web THOMSON

ID# AB7055T.

Athena Pheromones

Amazing HAIR BEAUTY Plus Formula,

{1 developed through scientific research,

expands the size of each individual hair.
You have more flex and stretch. Works
so fast, you'll thrill to dramatic results
Looks like 3 months of growth = in only
one week's time. No split or broken
ends. Contains no grease or alcohol.
Safe for tinted, dyed or bleached hair.
Send only $11.95 + $3 P&H for 3
months supply. (Save! Full 6 months
supply only $20.95 + $4 P&H)
MONEY BACK GUARANTEE
VALOR ENTERPRISES INC, Dept. H-13
654 Madison Ave, New York, NY 10021-8436
ORDER BY PHONE
(917) 472-9711 (10AM —5PM EST)
or www.valorenterprises.com

Enjoy more romance with
Biologist's pheromones.
Developed by Dr. Winnifred Cutler,
co-discoverer of human pheromones in
1986. Unscented fragrance additives

for men and women.

“It really works. It's like craziness. | am
Just constantly having men coming up
to me. Walking by my desk. Giving me
flowers.” —Katrina, CA

Call 610-827-2200 or view the
science and Order Online at
Athenainstitute.com

EDUCATION DIRECT
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position at the carb determines the rate
of travel, not simply the amount of
travel. If you cannot duplicate the cable
mounting as it was from the donor
AOD vebicle, I'd suggest you purchase
a ready made setup from Mustangs
Plus, 800/979-4289.

The correct speedo gear will be
determined by the tire selection. I like
225/60 R135 tires for all-around ride,
handling, and good looks. A driven
speedo gear of 18 teeth should be close,
but adjustments may prove necessary.
Obtain gears for an automatic transmis-
sion, as the teeth angle is opposite from
those teeth on a gear designed for a
manual transmission. See the February
2001 issue for more details.

WIRED

Some time ago I wrote regarding
an electrical problem with my '68
Mustang. My letter appeared in the
July '01 issue. After replacing many
components—including the ignition
and headlight switch—to no avail, 1
stripped the insulation off the wiring
harness from the battery to the
ignition switch. I believe I finally
found the problem. About 20 inches
from the starter solenoid/alternator
connection points is a four-wire splice.
It is the only nonterminated point in
the 14290 harness assembly. I cut
open the splice and found it in perfect
condition. However, adjacent to the
splice one of the wires was badly
corroded. There was no external
indication of any damage in the
vicinity of the splice, i.e.: The wrap-
ping tape was solid and the bundle no
different from anywhere else in the
harness. [ believe the initial wire had
defect that heated and cooled ove

there has been no recurre
problem.
I have enjoyed your column
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ADB POWER & EHMMIIITE BEL"'T THROWING'

[ iFord 289/302" =
L - Serpea:_me ‘Alternator & Power Steering

777/ JACKETH

The anytime use, deluxe
carbag for your Mustang! .

10 sizes
$199 - §289
+ shipping

e No dust. No Rust.
e Easy in. Easy out.
e Total protection.

e Indoor use only.

MotoJacket for
Motorcycles-5 sizes.

Free brochure

1-800-5-CARBAG
1-517-641-4881

s

lge Enterprise, 13165 Center Road, Bath, Ml

www.mustangmonthly.com

Get the sound you want e
in the car you love

= Over 140 pages of the latest audio and video components
for your car, home and computer. Shop and compare all
your favorite brands without leaving home!

= Complete product information, front and back photos
online and exclusive comparison charts make it easy (o
find the features, performance and price you want.

Call now for your FREE catalog! 1-888-292-2576
Or visit www.crutchfieldcatalog.com and enter code “MM0”

CRUICHFIELD

The most for your money for 28 years

MUSTANG MONTHLY November 20
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INTRODUCING

ONE SPIRIT

The first club to celebrate and explore

spirit, mind, and body.
3

CHARTER INVITATION

Choose 4 books, cassettes,
CDs, or videos for only $1 each.

hensive cutting techniques, Kueffner
gave them an up-close-and-personal
glimpse of his shear artistry. “It’s all
about cutting the hair to create a flat-
tering head shape,” he stressed while
demonstrating the importance of sec-
tioning hair properly so it's balanced.
After performing their own hands-on
haircuts on models, the class turned
their attention to equipment, focusing
on the comb. “Much of men’s hair is too
short to pick up with your fingers so
your comb becomes your hand,” says
Kueffner. “Use the big ones for the big
work and the little ones for the details.”
From there, Kueffner discussed clip-
per-over-comb, free-hand clipper work
and razor techniques that add texture.
He then offered the group one final
piece of advice: “If you combine tools
and techniques, you'll be well prepared
to create infinite styles for men.”

—KELLEY DONAHUE

Opposite page from top: Beauty pros in The Master Series Course practice technigues on models; student Shannon King
brushes up on his scissors-over-comh technique; the Menswork Academy features open-air environment to promote

creativity. This page: American Crew’s Kurt Kueffner gets graphic; tools of the men’s trade




Helpful Calculations

Cost of Ad

CPM
Ad Cost / Circulation / 1,000

Cost Per Inquiry
Ad Cost / # Ings



Helpful Calculations

Cost Per New Buyer

(Ad cost + (catalog cost x # Ings) +
(subsequent catalog cost x # Ings) —
margin) / # of new buyers



Helpful Calculations

ROI
(margin — variable exp — mktg exp) /
marketing expense

ROS
(margin — variable exp — mktg exp)
/| sales



Tips

Know your target

For example: Not all car guys are the
same!



Tips

Bigger usually IS better, but it costs
more. Smaller can be more efficient.

Right-hand page opposite edit is
premiere placement.



Tips

Front of book is usually more desirable
than the rear

With few exceptions, rates are
NEGOTIABLE



Tips

Choose magazines with other direct
response ads

Ask for and take discounts
Agency
Frequency

Volume (multiple titles with the same
publisher)



Tips

TEST
Size
Creative
Program

Use different keycodes and 800#s for better
tracking



Allocation

Decide how to deal with results in a
multi-channel world

1-Step: Did the magazine drive the online or
phone sale or did something else?

2-Step: What drove the catalog request?
Does magazine get credit or does the
catalog?



Questions

Michele Rick

Director, Customer Acquisition
Crutchfield Corporation
mrick@crutchfield.com



